Consumer information

This task is about understanding the use of metaphors and superlatives in a text.

9 outof 10
mice prefer it.

If'there's a mouse in your house, catch
the free Consumer Information
Catalogue online,

There you'll find the latest info from
more than 40 government agencies.

Just point and click your way to
www.arbteam.com to nibble on hunks
of useful information on saving money,
staying healthy, even educating your
children. There are more than 250 free
publications ready for you to read or
download. Or you can order the
Catalogue by mailing your name
and address to Free Catalogue,
((J Private Bag, Wellington. But for
“1he fastest info running, scurry to the
Consumer Information Catalogue
online.

www.arbteam.com

P (It's the cat's meow).

a) This advertisement uses an extended metaphor relating to mice and computers.
List three words or phrases from the advertisement (excluding the title), which allude to mice.

b) What effect does the use of an extended metaphor have?

c) Give five examples of the language of computers or the Internet used in the advertisement.

d) Name one technique the writer has used to make the language in this advertisement more informal
and give an example of this from the advertisement.

Technique e.g.,

f) Give an example of a superlative from this advertisement.
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